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Why a promotional tool for 
the prepaid market? 
 
Service providers need to 
generate more revenue!  
By enhancing the customer 
experience and satisfaction, 
promotions allow service 
providers to generate more 
revenue and to increase market 
share, while remaining 
profitable. 
 
 
The prepaid market is 
characterized by high churn  
Churn is very costly for service 
providers. This is why 
eServGlobal’s PromoMax 
solution addresses the need to 
build customer loyalty. This is 
also an opportunity for service 
providers to increase 
consumption and acquire new 
customers.  
 
 
Service providers have little 
information about their 
prepaid customers                  
PromoMax unleashes the value 
of marketing intelligence by 
allowing service providers to 
collect valuable customer 
information and to maximise 
their market segmentation. 
 
 
PromoMax supports service 
providers marketing 
strategies   
PromoMax avoids scattered 
and multiple promotion 
launching points. PromoMax 
fulfils the need for a unique and 
centralized promotion tool.  
 
 
 

PromoMax concept 
PromoMax is a promotion and 
loyalty tool addressing the prepaid 
market. It allows service providers 
to build promotions targeting 
segments of customers by 
customizing various criteria in order 
to fulfill various objectives (i.e. 
acquiring, anti-churn, loyalty, 
increase usage). Consequently, 
service providers can reward their 
targets with different types of 
reward schemes depending on their 
profile and their recharging or call 
spending behaviour. 
PromoMax also takes into account 
the advertising of promotions, the 
notification, the measurement of 
results and the traffic simulation on 
service providers’ networks. 
 
Time to market as a 
differentiating factor        
PromoMax allows service providers 
to easily build the promotions they 
want to launch rapidly. This is 
essential as time to market is a key 
factor for promotional campaigns. 
 
PromoMax, for marketing use 
PromoMax has been designed to 
meet service providers’ marketing 
requirements. It is based on 
marketing concepts such as 
segmenting, targeting, 
communicating and rewarding to 
fulfill any promotional strategy 
expectations: antichurn, retention, 
usage increase, loyalty, up selling, 
cross selling and even new 
customer acquisition! 
 
High potential of customization �
Service providers can dynamically 
build and launch any kind of 
promotion by picking out the criteria 
they want to apply: such as 
customer data, recharge data, 
consumption data, or type of 
reward. 
 
 
�
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PromoMax: the beginning of 
Convergent Promotion 
PromoMax offers promotions 
based on customers’ recharging 
or call spending behaviour and 
on dealers’ sales. Future 
evolutions will offer a fully 
convergent promotion and 
loyalty program builder with the 
ultimate objective of targeting all 
customers in order to achieve 
the most appropriate and 
profitable segmentation. 
  
Adaptive solution 
Service providers can benefit 
from PromoMax’s modularity 
and scalability by choosing the 
marketing functionalities 
corresponding to their marketing 
strategy. It can evolve freely 
according to their new needs 
and objectives. 
 
Easy deployment and 
integration 
PromoMax is a stand-alone 
product and fits into the existing 
service providers’ environment 
by interfacing easily with service 
providers systems (ie 
recharging systems) as it is 
based on open standards. In 
particular, PromoMax can easily 
interface with eServGlobal Top 
Up Suite and ChargingMax 
Prepaid and Convergent 
Charging solutions.  
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eServGlobal SAS  
60, rue Etienne Dolet 
92245 MALAKOFF Cedex France 
Phone: +33 (0)1 46 12 58 88 
Fax:  +33 (0)1 47 35 07 88 
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Switchboard:  
Phone: +33 (0)1 46 12 58 85 
Internet:  www.eservglobal.com 
e-mail:  info@eservglobal.com 
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PromoMax, for a well-
thought-out 
promotional policy 
 
Promotional Environment 
The PromoMax graphical user 
interface is easy-to-use. The user 
can dynamically build and launch 
promotions and view them in a list 
with their associated status and 
details.  
 
Promotion Builder 
The PromoMax user can customize 
the promotions they  want to launch 
by segmenting the service 
providers’ customers. They can 
choose from a variety of criteria 
and rewards of any type, whose 
values are synchronised with those 
on the service providers’ network.  
 
Promotions 
PromoMax enables service 
providers to launch specific 
promotions fulfilling marketing 
objectives. PromoMax includes 
promotions for customers based on 
their behaviour: recharge, 
consumption and on project basis 
for other value added services 
(billing, mobile payment, and 
international remittance). 
 
Loyalty Program & Redeem 
System 
The PromoMax Loyalty Program is 
the surest way to retain good 
customers and to acquire more 
information on them. Customers 
can collect points according to their 
behaviour and redeem them for 
airtime, SMS... or even physical 
gifts! 
 
Advertising & Notifications 
PromoMax is a “push-to-usage” 
product and takes promotional 
communication to a new 
dimension. 
PromoMax allows service providers 
to inform their target about an 
incoming promotion and notify a 
customer each time they get a 
reward. 
 

 

Reports & Statistics 
Service providers can follow the daily 
activity regarding promotions 
launched and customers rewarded. 
Statistics allows service providers to 
assess the efficiency of a particular 
promotion and of its return on 
investment. 
 
Performance 
PromoMax includes both online and 
‘near real time’ promotions. As the 
traffic generated by promotions on 
the network is an important issue for 
service providers, PromoMax 
resource simulator allows service 
providers to be aware of the load 
inherent to a promotion before 
launching it.  
 
Operation and 
Maintenance 
 
The SNMP console allows active 
supervision, graphical network 
visualization and administration such 
as quality of service. 
 
Fault management 
 
Of course PromoMax offers a 
Customer Care graphical interface, 
which has the possibility to track and 
repair each failed promotion for a 
customer. 
 
Security 
 
eServGlobal provides a cluster 
solution to duplicate all information.  
In case of natural disasters, 
eServGlobal can provide a Disaster 
Recovery Center Solution. 
�
 
 

 

Interfaces 
 
PromoMax evolution foresees 
interfaces with any recharging 
system, any prepaid system, any 
existing loyalty program, and any 
marketing database. Interfaces are 
adapted so that PromoMax can 
manage both real time, near real 
time and batch promotions. Data 
exchanged are based on standards. 
 

Interoperability 
 
PromoMax is built over a global 
framework, which enables 
interoperability with service 
providers’ networks. 
 

Architecture 
 
PromoMax scalability and modularity 
enables the service providers to 
choose the functionalities they  need 
and to evolve in accordance with 
their strategy. 
PromoMax architecture can support 
50 simultaneous promotions and up 
to 10,000,000 rewards granted per 
busy day. 
eServGlobal's deep expertise in 
providing telecommunications 
solutions handling huge number of 
transaction ensures the robustness 
of the system. 

More about  
eServGlobal 

eServGlobal invents smart 
communication and 
payment services for 
telecommunications 
service providers operating 
on all generation networks. 

eServGlobal’s innovative 
solutions help service 
providers to grow new 
revenues, reduce churn, 
and lower costs. In 
addition, service providers 
are assured of seamless 
evolution to new network 
architectures, such as IMS 
and beyond. 
 
As payment is crucial, 
eServGlobal's Charging 
Suite  responds to 
increasingly sophisticated 
charging and billing 
challenges while providing 
advanced recharge and m-
payment solutions. The 
innovative Retention Suite  
delivers targeted incentives 
to increase customer 
satisfaction and retention. 
Meeting customer demand 
for new communication 
experiences, the 
eServGlobal Messaging 
Suite  enables reliable 
delivery of multimedia 
services such as unified 
messaging, video blog, 
SMS, and instant 
messaging. The Network 
Suite supplies enhanced 
personalisation and 
network optimisation.  
 
Over 80 of the world’s 
leading service providers, 
with over 400 million 
mobile subscribers in more 
than 50 countries, are 
taking advantage of 
eServGlobal’s end-to-end 
solutions and expertise to 
quickly deliver revenue-
generating services. With 
14 offices around the world 
and staff from 20 different 
countries, we provide 
flexible solutions with 
ongoing product 
development, based on a 
deep understanding of our 
customers’ challenges.  


