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Paris: 19 December 2013

eServGlobal (LSE: ESG & ASX: ESV), the provider of end-to-end mobile financial services to emerging
markets, is pleased to announce its preliminary results and ASX Appendix 4E for the financial year ended
31 October 2013.
FINANCIAL HIGHLIGHTS
•
•
•
•
•
•

Net profit after tax of A$10.4m (£6.6m) compared to a prior year loss of A$15.6m (£10.2m)
FY2013 adjusted EBITDA profit of A$1.7m (£1.1m) compared to an EBITDA loss of A$1.9m (£1.6m) in
FY2012
FY2013 revenues up 17% to A$31.0m (£19.6m) (FY2012: A$26.5m excluding USP legacy revenues of
A$1.6m generated in FY2012)
FY2013 gross margin up 6% to 62% (FY2012: 56%)
Total costs decreased 2% to A$29.3m (£18.6m) (FY2012: A$30.0m). Restructuring is now largely
complete
Cash and cash equivalents at 31 October 2013 of A$4.9m excluding restricted cash of A$1.0m
(FY2012: A$3.8m)

Summary Financials
Revenue
Cost of sales
Gross profit

FY13
Full Year
A$M
31.0
11.8
19.2

FY13
Full Year
£M+
19.6
7.5
12.2

FY12
Full Year
A$M
28.1
12.3
15.8

FY12
Full Year
£M+
18.3
8.0
10.4

Adjusted Operating Costs*
Adjusted EBITDA*

17.5
1.7

11.1
1.1

17.7
-1.9

11.7
-1.3

Net Interest
Amortization
Depreciation
Adjusted PBT*
Reported PBT
Income tax
PAT

-0.4
-1.9
-0.5
-1.1
4.5
5.9
10.4

-0.2
-1.2
-0.3
-0.6
2.8
3.7
6.6

-1.0
-4.7
-0.7
-8.3
-15.4
-0.2
-15.6

-0.7
-3.1
-0.4
-5.5
-10.1
-0.1
-10.2
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OPERATIONAL HIGHLIGHTS
•
•

•
•

•

100+ customers using eServGlobal’s mobile money, international remittance, recharge and valueadded services technologies including HomeSend (+16% in the past year).
10 new core mobile money business customers, bringing the total number of core business
customers to 65 (excluding HomeSend).
o Significant group frame agreement with the Zain Group resulting in estimated revenue of
US$12m over three years
Continued expansion of footprint within the existing customer base
o Four new product deployments at existing customers in addition to regular extension
projects including NFC payments and companion cards
HomeSend exceeded 1.2 billion subscribers under contract coverage and is now in the next strategic
phase of development, deploying live corridors. As of November 2013, the HomeSend service is
connecting 51 countries for remittance, exceeding the target for 50 deployed countries by year end,
as well as 76 countries for airtime transfer resulting in over 690 live corridors for both services.
Sizable new contracts signed just prior to year-end have contributed to a healthy backlog of work
and a positive outlook for FY14.

Post period end:
eServGlobal has today announced a joint venture with MasterCard and BICS to take HomeSend into its
next phase of global expansion. The joint vVenture will enable cross border remittances and domestic
person-to-person (P2P) transfers to and from mobile money accounts, bank accounts or cash outlets.
MasterCard will have a majority share of the joint venture while eServGlobal will hold 35%. This
investment by MasterCard validates the work both eServGlobal and BICS have undertaken during their
five-year strategic partnership and will propel the service to a new operating level. MasterCard will
contribute cash for its interest in the joint venture with eServGlobal to receive €9m in cash of which
€3.45m are subject to a two year escrow arrangement.
Paolo Montessori, CEO and Managing Director, eServGlobal, said: “Our efforts over the last few years
have seen us grow the business, reduce our cost structure and return to EBITDA profitability. Our
continued investment in innovative product development has ensured we remain competitive and
relevant to our customers’ needs. We are well positioned to continue the forward momentum that we
have worked so hard to achieve and look forward to the year ahead.
“Separately announced today, our joint venture agreement with MasterCard and BICS for HomeSend
validates our strategic approach to align ourselves with the world’s largest payment organisations in the
financial, telecommunications, global roaming and international remittances sectors.”
+Average exchange rate was 0.633 GBP to AUD (FY2012 0.655)
*Excludes foreign exchange gains of A$8.0m (FY2012 loss of A$3.4m), non-recurring costs of A$2.0m (FY2012
A$2.9m) and share based payments of A$0.5m (FY2012 A$0.6m)
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About eServGlobal
eServGlobal (LSE: ESG, ASX: ESV) offers mobile money solutions which put feature-rich mobile financial
services at the fingertips of users worldwide, covering the full spectrum of mobile wallet, mobile
commerce, recharge and agent management features. eServGlobal invests heavily in product
development, using carrier-grade, next-generation technology and aligning with the requirements of 65
customers in 50 countries. eServGlobal is partnering with MasterCard and BICS to build the HomeSend
joint venture, the market leading international remittance service based on eServGlobal technology and
enabling mobile money transfer in over 50 markets. eServGlobal has been a source of innovative
solutions for mobile and financial service providers for 30 years. Follow us on Twitter @eServGlobal.
INTRODUCTION
In the past year eServGlobal has consolidated its position as one of the top mobile money vendors in the
industry. The Company is widely regarded as a leading technology provider of end-to-end mobile money
and mobile financial service solutions for emerging markets. The past year has seen the core business
win new customers along with signing a significant Group framework agreement with the Zain group.
This year we have also expanded our product offering into areas such as NFC (Near Field
Communications), companion cards and mobile financial services.
The achievements in the core business have been complemented with the continued rollout of the
HomeSend international mobile money transfer hub. This continued success has been the driving force
behind the joint venture with MasterCard and BICS announced today. The past year has seen HomeSend
progress to its next strategic stage - customer deployments. After initially setting a target of live
corridors in 50 countries by year end, HomeSend exceeded this goal with corridors live in 51 countries
for remittance and 76 countries for airtime transfer as of November 2013. The individual service
providers in these countries are connected via more than 690 corridors.
Facilitated by the new HomeSend joint venture with MasterCard and BICS, eServGlobal’s will continue to
offer international remittance as part of it mobile money product portfolio. eServGlobal is a 35%
shareholder in the JV. This JV will accelerate HomeSend’s move into a new phase, one in which the hub
will become open to new markets while enabling the full weight of MasterCard’s marketing and
distribution network to be brought to bear.
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OPERATIONAL REVIEW
Overview
Our efforts over the last few years have seen us reduce our cost structure and return to EBITDA
profitability. The new contracts signed in FY13 have contributed to our top line growth and to a healthy
backlog of work which will flow into FY14.
In our core mobile money business, we continued our efforts to build an eco-system of partners,
including an agreement with MasterCard to join their mobile money partnership program. Our focus on
partnerships led to securing new projects in NFC payments, while our partnership with MasterCard
enabled us to answer requirements for a mobile money project which will offer a companion card.
Mobile money and mobile financial services:
eServGlobal’s ‘core’ business consists of a comprehensive suite of mobile money and mobile financial
solutions for domestic transactions in emerging markets. We bridge the telco and financial service
worlds offering ‘end-to-end’ and ‘any account to any account’ mobile financial services. Our mobile
money and mobile financial service solutions are being delivered to customers worldwide.
eServGlobal has evolved through the diversification of payment means and draws on 30 years’
experience working with telcos to find innovative ways for subscribers to store and transfer value.
Through the PayMobile platform, eServGlobal provides a seamless migration path from traditional
voucher and electronic top-up for prepaid subscribers in emerging markets to a mobile money and
mobile financial service solution.
In the past year, eServGlobal consolidated its position as a top vendor in this landscape through the
addition of 10 new customers for the core mobile money business, including the high profile
announcement of the Zain Group selection of eServGlobal as their supplier for electronic recharge and
mobile money.
Developments and customer growth through the year:
• Significant 3-year framework agreement with the Zain Group, valued at over US$12m, to deliver a
mobile money and electronic top-up solution to the eight Zain affiliates in the Middle East and
Africa. Zain Group coverage extends to more than 44 million subscribers and includes several
markets where over 90% of the population does not have access to banking facilities.
• Expanded our footprint within the Ooredoo (QTel) group through a strategic deal with Indosat, an
Indonesian Mobile Network Operator (MNO) and a member of the Ooredoo Group. eServGlobal will
supply its PayMobile platform to Indosat to provide voucher recharge for its subscriber base of more
than 50 million users. Indonesia is one of the largest mobile markets in South East Asia and recharge
is an essential feature in this predominantly prepaid market.
• Deployment of our first NFC project for an operator in the Middle East, with our partner Airtag. The
project featured an NFC transport application with an architectural framework for an easy upgrade
to a full mobile wallet solution, enabling bill payment, person-to-person transfers and loyalty
schemes.
• In addition eServGlobal was named as a member of MasterCard’s Mobile Money Partnership
Program, an initiative aimed at helping the more than 2.5 billion financially underserved consumers
worldwide gain access to mainstream financial services through their mobile phone.
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HomeSend
As separately announced today, the joint venture between eServGlobal, MasterCard and BICS comes on
the back of a very successful year for the HomeSend hub. This investment by MasterCard validates the
work both eServGlobal and BICS have undertaken during their five-year strategic partnership and will
propel the service to a new operating level.
Highlights:
• Exceeded the objective for live corridors connecting 50 countries. As of November 2013, live
HomeSend corridors connected 51 countries for remittance and 76 countries for airtime transfer.
The individual service providers in these countries are connected by over 690 live corridors.
• Japanese Mobile Transfer Operator (MTO), Brastel Remit joined the hub and will launch new
sending remittance corridors from Japan to key markets in Russia, CIS countries, the Philippines and
Africa.
• Lycamoney and MTN launched remittance corridors between the UK & Ghana, allowing Lycamoney
Card users in the UK to send money instantly and cost effectively to their relatives and friends using
MTN Mobile Money services in Ghana.
• Malaysian (Mobile Virtual Network Operator) (MVNO), Merchantrade joined the hub extending
access to key Asian receiving markets. Merchantrade is Malaysia’s leading licensed money services
company, offering money transfer services with over 170,000 payout locations as part of its strong
and rapidly expanding payout presence across South Asia and South East Asia.
• Telesom, the leading mobile network operator in Somaliland, launched remittance services through
HomeSend. Telesom operates a successful mobile money program called Telesom ZAAD which was
recognised by the GSMA as a ‘Mobile Money Sprinter’, acknowledged as one of the most successful
mobile money services for the unbanked in the world.
• Post Finance, one of the largest financial institutions in Switzerland, launched services with
HomeSend to allow subscribers to remit money via e-banking.
• WorldRemit, the world’s largest dedicated online money transfer business, joined HomeSend to
further extend its services into emerging markets.
MARKET REVIEW
Domestic mobile money services: Mobile money and mobile financial services is a large market which
continues to expand, year-on-year exceeding analysts’ growth expectations. This market expansion has
been particularly strong in emerging markets where mobile penetration rates are high and access to
traditional financial services is limited. In these markets, the mobile network operators and financial
service providers are moving quickly to position themselves to be able to extend these new services to
their users. eServGlobal is well positioned to service this growing market, with extensive experience in
holding customer balances and an in-depth understanding of the mobile infrastructure.
Berg Insight predicts the total value of mobile money transactions to grow from US$44b in 2011 at a
CAGR of 44 percent to US$395b in 2017 (Berg Insight, Mobile Money in Emerging Markets, 2013).
The GSMA’s Mobile Money for the Unbanked (MMU) project reports that as of November 2013 there
are 208 live deployments which extend mobile-based financial services in developing and emerging
markets and a further 117 planned deployments. This represents 38% percent growth during 2012 and a
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90% increase since 2011, signifying the growing demand for mobile financial services in markets where
traditional financial services are unable to reach all users.
We are also starting to see the beginning of a systems replacement market; half of the GSMA’s fourteen
‘mobile money sprinters’ are in the process of migrating or are planning to migrate their platforms to a
more scalable and flexible platform. As we turn the corner into a new age of mobile money, the trend is
towards a more mature, considered and holistic approach to deployments. Operator groups are seeking
cost efficiency and are increasingly looking for a single vendor strategy.
International Remittance: The World Bank estimates that by 2014, around 75 million foreign workers
will use m-remittance to transfer payments from Europe, the US, Australia, Japan and the United Arab
Emirates to India, China, Mexico, Indonesia and the Philippines. The developing world is expected to
receive US$414b in migrant remittances in 2013, an increase of 6.3 percent over the previous year. This
is projected to rise to US$540b by 2016. Globally, the world’s 232 million international migrants are
expected to remit earnings worth US$550b this year and over US$700b by 2016.
Juniper Research recently reported that, nearly 400m mobile phone users worldwide are expected to
use their handsets for mobile money transfer by 2018, up from just under 150m this year. Growth is
expected to be driven primarily by deployments of domestic money transfer services, with multinational
network operators increasingly launching products on a group-wide rather than an ad hoc basis.
According to the findings, the launch of mobile money services, primarily in emerging markets, is an
evolutionary process in which several steps are necessary to achieve full financial inclusivity. Once the
mobile wallet has been deployed, the first services to be introduced (almost always at the same time as
wallet deployment) involve remittance, whether in the form of airtime or in a cash transaction.
Following this, mobile money services typically move to offer payment facilities, both bill payment and
payment at a merchant and then to full financial inclusivity by offering micro-insurance, loan
disbursement and loan repayment.
FINANCIAL REVIEW
The full unaudited accounts are presented in the Appendix 4E below.
OUTLOOK
The focus for the core business in the coming year will be to consolidate our market position and
continue our organic growth as well as to deliver successful implementations with innovative services to
our customers while successfully completing the transition of the HomeSend business to the joint
venture.
The new contracts signed in FY13 have contributed to a healthy backlog of work which will flow into
FY14. This, combined with a strengthened financial position and continued strong trading in the early
months of the new year, leave the Board confident in the future prospects for the business.
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